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Nationality jordanian
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Qualifications

N Degree  Specializatio Appreciatio Study University Graduation
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1 . Donbass State
Bachelor ~ Mechanical verygood  Russian Academy of 1999
engineering Civil
Fnainaarinn and
2 . Donbass State
Master mechanical very good Russian Academy of 2000
engineering Civil
Fnninearinn and
3 Computer Donetsk
PhD Systemsand  verygood = Russian National 2015
Technical
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1 Organization Donetsk
Bachelor ~Management e 6004  Russian National
and Technical
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2 _ Donetsk
Master Business very good  Russian National
Management Technical
I Iniviareitv
Donbass
Government
3 PhD e-Marketing very good Russian Engineering
Academy
(DSEA)
- School scientific 84.2 Russian

Postgraduate specialization:
Doctor of Philosophy in Management of Economic Sciences/E-Marketing

Master's thesis title:
Theoretical aspects of evaluating advertising efficiency in the product life cycle

PhD thesis title:
Metaheuristic approach to planning advertising campaigns for industrial enterprises

Scientific Expertise (Administrative & Academic)

Function Work Place

Ne

Member of the Faculty of Donetsk
1 National University - School of Business
' Administration - Department of Business
Administration and Marketing.

UKraine - Donetsk

A faculty member with the rank of
2. assistant professor at Irbid National
University

Jordan -Irbid

Faculty Member / Zarqa Private
3 University - Faculty of Economics and
' Administrative Sciences - Department of
E-Marketing.

Jordan - Zarqa
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2016
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2019-2024

2024-present



Research Interests

1.

2
3
4.
5

e-marketing
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National And International Committees

1.
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member of the Association for the Advancement of Education and the Globalization
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2. member of the New Economic Association (NEA)
3 Member of the European Association of Teachers and Psychologists - "Sciences".
4. member of the Jordanian Engineers Syndicate
5. Member of IEEE
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efficiency of optical networks . I
Hassan Ali INTERNATIONAL
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Ababneh’ COMPUTER AND ENERGY
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Kazakhstan.




IT infrastructure: modeling and
calculation of parameters of server

Hassan Ali
computing systems and networks E3S Web of | Scopus
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BIG DATA in the context of
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Hassan Ali
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Professional Experiences and Posts

Letters

1 Member of the Technical Sciences Editing Department - Internauk Publishing
House.

2 Member of the editorial department of economic sciences, Donetsk National
Technical University.

3 Member of the Department of Editing of Technical Sciences, "The Way of
Science" publishing house.

4 Member of the editorial department of an American magazine, International
Journal of Hospitality & Tourism Management (IJHTM))
http://lwww.sciencepublishinggroup.com/j/ijhtm

5 https://uikten.com/Members
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Al- Context of COVID-19 on Business
Ababneh? and
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1 Technologies in Large p Q3
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4 Determinants and Tax Technology, Q1
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abne P Development
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Hassan Ali Technology in Human Journal of Sconus
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Optimization of strategic
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books (authored)

0O ~NO AP WN =

Effective methods of advertising research. LAP LAMBERT Academic Publishing

(2019-01-15) https://www.morebooks.de/ru/p 978-613-9-99754-1

Consumer behavior through electronic marketing is a peer-reviewed book in 2020.
Electronic banking services. Book review in 2021.
Electronic advertising technology. Book tight in 2021.

Search engine marketing is a rule to promote and teach in 2022

E-marketing 2023 is an authoritative book.
Principles of electronic marketing 2023, an authoritative book.
Electronic marketing strategy. 2023 pending arbitration.
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9 Web Design 2023 is under judging.
10  Electronic marketing communications are under arbitration
11 Social media marketing in action

Patent

1. A System for Using Augmented Reality to Enhance Product Placement in Physical
and Virtual Stores

2. Al-Driven Personalized Advertising System

Scientific links for the researcher
1 Researcher- http://www.researcherid.com/rid/E-8754-2019

ID

2 researchgate https://www.researchgate.net/profile/Hassan_Al-Ababneh

3 Scholar. https://scholar.google.com/citations?hl=ru&user=9Je6r0sAAAAJ
Google

4 Scopus https://www.scopus.com/authid/detail.uri?authorld=57210107560

5 h-index: 7

6 ORCID https://orcid.org/0000-0003-1136-8911

Languages

Arabic Excellent

English Good

Russian Excellent

Ukrainian Good

|, the undersigned (Hassan Ali Al-Ababneh), certify that all the information
contained in this application is correct and | bear legal responsibility.
Signature:

Date: 17/06/2025


http://www.researcherid.com/rid/E-8754-2019
https://www.researchgate.net/profile/Hassan_Al-Ababneh
https://scholar.google.com/citations?hl=ru&user=9Je6r0sAAAAJ
https://www.scopus.com/authid/detail.uri?authorId=57210107560
https://orcid.org/0000-0003-1136-8911

