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Create new campaign Use existing campaign

Buying type

Auction

Choose a campaign objective
b ] Awareness

Traffic

Sales

3
Q Engagement
Y

Eaads Find people likely to purchase your

product or service

‘&%  App promotion Good for:
Conversions @
L= g Sales - Catalog sales @
Messenger and WhatsApp @
calls @

Name your campaign - Optional A
Learn more Cancel m
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Choose a campaign setup X
Create your sales campaign using a tailored and streamlined setup, or manually build
your campaign.

Advantage+ shopping campaign +
Maximize performance and find new customers.
Preset settings include automatic placements, lowest cost bid strategy and more.

# Manual control

Manual sales campaign
o Create a sales campaign from scratch using the standard setup.

B (6 (e Jgedd Aae ) dasy Lae coDlaall Ly dlacsey 3a0a i,k Advantage+ Campaign a4
51 Ay ( Advantage+ Shopping Jie) 4l dles G dles oli) aie Lg¥) HLasY) 53U caiid) Cua

Al pLtd) Al ) 8 e el oy Cuin

(=) Campaign name Campaign score @
100 You're using our recommended setup.
Mew Sales Campaign Template @
+ tage+ sales L] on -

=) Campaign details
Mo additional recommendations available.

Buying type

Auction
Campaign objective @
Sales.

Hide settings =

Campaign spending limit @
None added

Advantage+ catalog ads + off @

Use a catalog to automatically advertise relevant products or services to people based
on their unique interests, intent and actions. About Advantage+ catalog ads

= Budget # Advantage+ on

Budget strategy 0
Ad set budget

AJB test Create A/B test @

=) Audience segment reporting
You've defined audience segments in Advertising settings. About audience segment
reporting

Engaged audience
All Website Visitors - JonLoomer.com - 180 Days, Blog Alerts Subscription - 180 ...

Existing customers
Pawer Hitters Club - Basic {Active Member), Power Hitters Club - Elite (Active M...

Special Ad Categories Show categories @
Declare if your ads are related to financial products and services, employment, housing,
social issues, elections or politics to help prevent ad rejections. Requirements differ by
country. About Special Ad Categories
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Y o (Advantage+) dblia) e aiah Aleall € 13 L 23a3 sy yealic 2D

QJ:LLJ:\H .
Campaign score ©@

100 You're using our recommended setup.
+ Advantage+ sales campaign @ On =
@ Budget

You're using Campaign budget (or have a single

ad set).
@ Audience

You're either using the recommended setup or
your settings are suggestions, in at least one ad
set.

& Placements
You're including all available placements for all ad
sets.

@ ool Ala b g S Slais Advantaget Hla Juw cAiass Dl 0 BN yualiall cuiy 13)
Lvie Jaadl o i ang Ve Jel€IL &t (3685 o ebilan o iay Les ¢ Advantage+Jahaes ) <y
ol Abeall Lucal 1 clalaeY) aladiad aeay Lalad sl 5S4l "SUaad ol "Slaie Advantage+ o5
s Ogiiny Ll Y1 ey e Geadiey (pdll Cpibeall of ciluhall cijelal 2 ¢Liaale ud Glld ¢l
30 e Gle 58 Ciluat ehal e e e Aleall anall sl 1aa ola (sl ¢ Joadl
:Advantage+ cDlaa oLl deadd dalial) cilaad

Gleuadl o

Sldinall Slaall

Glagdaill g fll - o
LSl gl 8 B e - (gal Cilwl Liavad deacadl) chlally asdl Q) el i ol iy 18
Advantage+ Shopping au¥ i€ Advantage+ Sales ce cuilel dlgwdll o ) 5LaY) a3
Campaigns.
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Advantage+ sales campaigns is the new name for Advantage+ shopping campaigns.

@ Using the sales objective, you no longer need to choose between running a manual or Advantage+
campaign. The recommended setup is the same as Advantage+ shopping campaigns, but manual
campaign features are all still available in this new setup.

Al 2elgalls Jaall i) aa Baaaie Ludle] Cilegena olii) 43\S| Advantage+ Sales daad quin
Y ADdle) degane U Whe] 50 el amy rand cDle) 220 sty digall cDlaally dalal)
L0 Mgan gl de ganall 3 lDle] Biw (g0 ST alatind o aadn ¥ dsundl

duifiall .1

-l S Advantage+ dles dailie Jads Gla) O cdiladl Lgnll daall oli) ddae aladiu) e

Advantage+ Campaign Budget + off @

Advantage+ Campaign Budget will distribute your budget across currently delivering ad
sets to get more results depending on your performance goal choices and bid strategy.
You can control spending on each ad set by using ad set spending limits. About
Advantage+ campaign budget

B and Cpanaly dleadl Jahy "l acd ) sl aall ddawea) dapkll aladnal dles olis) die
Ll xS "Advantaget dles dulae et S 4dl ea . S5 (<5 Advantage+

- + Advantage+ on "
Budget g 100 Campaign score ©
i i . )
Budget strategy © - You're using our recommended setup
@ Campaign budget + Advantage+ sales campaign @ On *
Autornatically distribute your budget to the best opportunities across your campaign. Also
known a8 Advantage+ campalgn budgel. Abaout campalgn budget
Ad set budget Mo additional recommendations available,

Set different bid strategies or budget schedules for each ad sat

D i @S 13 Eadle) de sane Al ) deniill Wil Gl
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) Budget

Budget strategy @

Campaign budget

Automatically distribute your budget to the best opportunities across your campaign. Also
known as Advantage+ campaign budget. About campaign budget

Ad set budget

Set different bid strategies or budget schedules for each ad set.

+ Advantage+ off

ligd A

Lahaas € 13 clyball (oaes Gl jagn Y aa ool jdl (<5 dleie Advantage+ dles Lol ) La

.(lg)Shb GQlle) de gana &= ah‘)c‘;!\ de gane dilie e\dalua\}!

Ales Al 05S5 Ladie Ake Y] e genal) (paca Aaiill A2 Cana a3 Gli€e Y (Jliad) s e

.Jeall a8 Advantage+

None

Mfanuvarcinn auvant B

The highest volume bid strategy doesn't have a
cost per result goal.

Cost per result goal @

Mgty Alaall Jada Goapal) Loniljiced Joaed S ¢ il a8 Advantage+ dles dgliwe cudd 13)

—

5

Campaign bid strategy @

Highest volume or value w

Highest volume or value

Get the most results or purchase value for your budget.

Cost per result goal

Aim for a certain cost per result while maximizing the volume of results.

ROAS goal

Aim for a certain return on ad spend while maximizing the value of results. st @

Other options
Bid cap

Wrani'ua Matrinad sniMiansas canmante 1n Aduarticinms eattinoe Ao it sprianen eammmoant

.

>

Alead) J3h GDLeY) Slegane gaen e Aol i) ods Guhii

LY de g (pauda bl ey Jean maan 8 e S ) Al ASGG 2 g

79 www.ababneh net


https://www.jonloomer.com/bid-strategies-best-practices-for-meta-advertising/
https://www.jonloomer.com/qvt/budget-scheduling/

ABABNEH

Budget scheduling ©

Add entries in campaign setup

Alaall (ggin o Eaanu avaddl] 13a (i Basly dlas duliae clln Advantage+ dles Ll o

Campaign bid strategy ©
Highest volume or value

Hide settings ~

Budget scheduling ©

Increase your budget during specific time periods

View w

S () Gualyit) daie Ll L oSly Advantage+. dles Ll alasiul goi i€ 1) Bl 1 05 38
1910z 5aay Adle] de gana oLl asih i€ 1Y) Kope a1 ()5S

Advantage+gja Gili) ) (a5 Cilpas

g Ll Advantage+ e dais Gl ) 55l a5 o 2leY) degaadll dulise A il
o dlaia +Advantage dles dslie CulS elsw duii oY) iy Alall sda b i sasly Ldle) de gane
g 3aaly Lidle) desana oo ST sliily LMoY desanall dalipe ) diacll Jlosl vie colld aag .Y

ol (<o Alaal) Lllad Qi ) Loadl (53500 yuil 134 Advantaget+. sy Jalass

<) Budget

Budget strategy ©

Campaign budget

@ Ad set budgst
Set different bid strategies or budget schedules for each ad set.

spending limits

Use Campaign budget

known as Advantage+ campaign budgel. Aboul campaign budget

+ Advantages+ off

Using Campaign budget could lower your cost per result by 4.6% O

Use Campaign budget to turn Advantage+ on for Budget. If you need some

control over how budget is spent, use ad set spending limits. About ad set

-~

Automatically distribute your budget 1o the best opportunities across your campaign, Also

+ Advantage+ sales campaign @ off -

You have

90

Using Campaign budget could -~
lower your cost per result by

Campaign score @
fou have recommendations to apply.

4.6% 0

Distribute your budget to the best
opportunities across your campaign.
Using Campaign budget will turn
Advantage+ on for Budget

Apply now View in campaign

(*) +10 paints
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OZCaal) il Jamdl sl clDle )
usgaal) 2
osean’s oseenl) 8 WSl e’ el 8 Aogal) cOleall ABll jegeall Clolae] piay &
.Jatie (<4 "+Advantage

<) Audience controls @

Set criteria for where ads for this campaign can be delivered. Learn more

e

(i) You can set audience controls for this ad account to apply to all campaigns.

Set audience controls for all campaigns

Use saved audience «

* Locations @

Included location:
e United States

Show more options =

) Advantage+ audience +

Our ad technology automatically finds your audience. If you share an audience
suggestion, we'll prioritize audiences matching this profile before searching more
widely. Learn more

P Audience suggestion (optional)

Sawve audience Switch to original audience options

O5S Cua ¢ sgaall Gald aaly acd 8 Glalael) oda acdlly aaall Advantaget dles alae) aeno
.lal8Y) e Advantage+ sees aladiul s (Al Bl Lualpsl dai Advantage+

¢ gganll Gaada daly aud e Glalaey) sda ey e dawdlly maall Advantaget dles alae) Jea
e Wilie Advantage+ sgas e slae¥l aaw AT e o Sl (<8 Advantage+ e oy Gus
s ) Y
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7 Audience + Advantage+ on

Set up your audience using controls and suggestions. About audiences

Mo advertising settings set

Use saved audience =

Controls @
We won't reach people beyond these settings, even with Advantage+ on.

Locations
Inclusion; United States

Show mare controls =

Suggest an audience @
We'll reach people beyond these settings when it's likely to improve performance.

(¥ Add suggestions [optional)

& Further limit the reach of your ads Save audience

Campaign score @
100 You're using our recommended setup.
+ Advantage+ sales campaign @ On =«

No additional recommendations available,

Audience definition &

Your audience ig braad

Broad audiences can emprove performance and reach more
peaple likety to respond

Marraw Broad

Show Estimated Audience Size =

Estimated daily results

Based on 1-day engaged-view, 7-day click and 1-
day view conversion window

ALY daaddll jogenll cilelitinly jaall aY) aally callsall Jadi jsganl) 8 oSatll yualic JI5 Y

Cabdl )

Controls ©

Locations
Inclusion: United States

Hide controls =

Minimum age
18

Custom audience exclusion ©
None

Languages ©
All languages

We won't reach people beyond these settings, even with Advantage+ on.

Oo sgeall lalg) aand Loadl i€y (el aag oAilh 258 Sl lgadiing oSad jualic sda oY Nl
alagiu¥ g ¢ peially cdayanll 288 paad ) AlaY b cdglindl paleally cdiawmdall palaadl pladsal DA
.(zz)g"_ﬂ.c}.q;d\ 0da G)\i cﬂ]b}sl U é:. \3.3\3 «.ﬂ).\u:\ﬂ\ ‘5'&;3.‘.» “ﬂh.a (”w\ Qe L_A.yanﬂ\
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Suggest an audience ©
We'll reach people beyond these settings when it's likely to improve performance.

Custom audience inclusions ©
None

Age O
18 - 65+

Gender
All genders

Detailed targeting
All demographics, interests and behaviors

Shhey) e AT G Jalis
3ok o= Advantage+ Audience s Gla) (Seadll e OIS cDleall oLiY ARl dgad) Shlaay) A
JELSY) palead) ) gl Laa)

® Audience suggestion (optional)

Save audience Switch to original audience options

OSlg il (IS LS aall (ggune Gty Llany) @l iy Lo cAeadiveall dallly aracaill o Jaaed cha) &
die L SEWDe) Jgeag (3Uad (e 2a) 50l ba o all Laad (V) eli€ Lélysean pe dolill saaa Aoy
Cla) IS Jniall Calagin) 5l Laadall jalead) of uinll ol (gpeall GUaill alasin) jlas) el (gl

)33 35K )
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Age © A

18 v 60 v

v/ Use as a suggestion
We'll also reach people beyond your age setting when it's likely to improve performance.

Oo i o adien liadll Calagia) o) bl Hegeall cilalill Judaat e ) of dlaadle g
Anlall Akl e 6t g0 b LS el Lol el sy .l G

Detailed targeting A

Include people who match @
Interests > Business and industry

Advertising (marketing)

(Q, Add demographics, interests or behaviors Browse

Define further

Detailed targeting inclusions are always suggestions with the campaign settings you've
selected.

Cilagaa¥I 5 "alial) sgandl s Gaadall Hsgenll’ Jie clallaias ¢ Gus co il Gans Kija 5aY) say 38
& eloas (Bldle] Gaje S 8 B dgng aae g Al 8 Cund) canall el (B gl a3 ol " Jesial
L la eSS aladin) &3 ) Gylall el aladiuly o)sgen g

Advantage+§a Gl () (545 @l

At i dl Laldl) Advantage+ cililac) e 55 o jsgenll claljily oSl yualic oyl
dand il e (lalBY) waat eladly Calagial) sl ass cupal 13] cclld ey (35l 020 DA Alsie
.Advantage+
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) Audience + Advantage+ off 3, Campaignsa:oreb

We'll automatically reach people most likely to respond. Suggestions can be changed to Your campaign has room to improve.

controls to limit ads to specific audiences. About audiences

Mo advertising settings set + Advantage+ sales campaign @ L
You have Advantage+ off for Audience

Switching to the recommended audience setup could lower your cost

Itby 7.2% 0
i Switching to the recommended ~

The recommended setup helps you get the best performance because most audience setup for all ad sets
settings are suggestions. You can still limit ads to specific audiences by setting could lower your cost per result
controls. Switching setups will turn Advantage+ on for Audience. About by 7.2% @

augdiences

(¥) +14 points

Use recommended setup Muost settings are suggestions, helping

you get the best performance. Switching
setups will turn Advantage+ on for
Use saved audience ~ Audience.

Locations Apply now View in ad set

Inclusion: United States

A -~
ae @ Audience definition &

Your audience is broad,
18 - 60 v
Broad audiences can improve performance and reach more

Use as a suggestion people likely to respond.

We'll also reach people beyond your age setting when it"s likely 1o improve performance

SiFi 29l 038 ¢Auylail) Laldl) (ye (il Y] BaiaT B pnndl) Aul<a] e ks Ayl s3gr dljggan waal
298 e Ll

caligil .3

Jaxs "Advantage+ Placements’ 3ju. sl e ol gl cblaad) olds] A yla alodia) e

« bl S

(“) Placements () See updates

Choose where your ad appears across Meta technologies. Learn more

Advantage+ placements +

Your budget will be allocated by Meta's delivery system across multiple placements
based on where it's likely to perform best,

Jeadl il el 8L (G Gl iline aoigis Agsnil) asiinng cdalio el (Sl maes o (a2
el bl

+Advantage aalse ) 5Ll (sl 253 ¥ usall +Advantage dles @ililac) ea aalsall’ aud b
et dlls 3 +Advantage of & Lual Bigial) clagleall US 68pe Jg¥ Ll xie

85 www.ababneh net



ABABNEH

) Campaign score @
Placements T Advarituges on 100 ) vou're using our recommended setup.

We'll automatically show ads in the places where people are likely to respond. About

placements

+ Advantage+ sales campaign @ On ¥
Show more settings « Mo additional recommendations available,
Brand safety and suitability
Cantral which types of content your ads can appear in or next to. Brand
safety and suitability controls set in your ad account settings are applied. Audience definition O

Your audience is broad

Oe il (e’ e aill xie (Advantage+ Placements . il Cayd (S L pladinly (3laty 12a
sl 2abaal) Gavaddl) cihlba GliSi) @l - G Cclalac )

C‘a Placements -+ Advantage+ on

wWe'll automatically show ads in the places where people are likely to respond. About
placements

Hide settings =

Devices and operating systems
Aldl

Platforms
All

Placement controls -
All available placements included

Skippable ads
Included

Brand safety and suitability
Control which types of content your ads can appear in or next to. Brand
safety and suitability controls set in your ad account settings are applied.

sdlaiagl) aldal)

Copeail) 138 DY) ialse A aSail) JLa plial ooy IS0 Wpnndl) diaie Culd 3al) Clgind)
81 0 (133 SlDle Y sl Al Osash Le Wle Gilaall of gaunsdl] Cajad . 2exia dng 58 Ji Lilpdic Gul
Jseashl s ST clalacy) oda vl (V1 el edlaall alall oY) e Tl 1585 @5y Las dolad
o0 OV a1 by el e Al Al 8 U€as oIS Lo US0 ALl @bl Jl Y oSl el
) Janal) Ladaly 56aY) go Caliiy L duanadil oo Jh aud JS (358 puslall 5

Devices and operating systems -~
All devices (recommended) -
All mobile devices -

Only when connected to Wi-Fi
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v Calaidl

Platforms ~

~" Facebook ~  Instagram

" Audience Network ~" Messenger

" Threads
cdeadl S
Placement controls A
[ Feeds W

Get high visibility for your business
with ads in feeds

b Stories and Reels v

Tell a rich, visual story with immersive,
fullscreen vertical ads

P In-stream ads for videos and reels v

Reach people before, during or after

they watch a video or reel ASPERS- MARKET COM
Jaspers Market is now open downiown
»  Search results v - o damasasn
ufu. o () Commeant £ Share
Get visibility for your business as B (=] = al B

people search
Feeds

b Messages
We recommend square (1:1) images

Send offers or updates to people who and vertical (4:5) videos.
are already connected to your
business

»  Apps and sites v

Expand your reach with ads in external
apps and websites
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ool AL EWe)

Skippable ads ~

Exclude skippable ads in the ad set (only for in-stream videos)

o lgiaeDlay 2\.:1)\.;35\ Aadlal) Adlug

Brand safety and suitability ~

Inventory filter @
-« Facebook in-stream videos and Ads on Facebook Reels: Moderate
inventory
- Audience Network: Moderate inventory

Block lists ©

None selected

Content type exclusions @
MNone selected

Topic exclusions for Facebook in-stream videos @
MNone selected

Advantage+ 8 Cildy) J) (595 @

el e cadlgll & Advantaget. s dubaat ) (sa5ie lganea uly cDle ) aBlse CBLaG olaas
e AbGY) Gans oK) L lebbaas ) (5355 O DY) adlse 8 il (e o Adaal

LS sll) A JLaty) die ad ayg )l Bigal b Jady .1

) Placements + Advantage+ on

we'll automatically show ads in the places where people are likely to respond. About
placements

PN Run an A/B test to see the results of turning Advantage+ on for placements

Hide settings =

Devices and operating systems -~
All devices (recommended) -
Android devices only -

Included devices
Android Smartphones (all) >
Android Tablets (all) >

Q. Enter a device name.. (eg. Samsung Galaxy S4)

Excluded devices

OS versions
Min Max

1.0 A - None -

~ Only when connected to Wi-Fi
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L Ssall Jlaay) (B g clld 08 38 Threads duaia 4ljj) .2

) Placements + Advantage+ on

We'll automatically show ads in the places where people are likely to respond. About
placements

& Run an A/B test to see the results of turning Advantage+ on for placements

Hide settings «

Devices and operating systems

All
Platforms ~
+ Facebook +  Instagram
"  Audience Network + Messenger
Threads
Agabadd (S Al gaadl) adalie el .3
©) Placements + Advantage+ on

We'll automatically show ads in the places where people are likely to respond. About
placements

A Run an A/B test to see the results of turning Advantage+ on for placements

Hide settings «

Devices and operating systems
All

Platforms
All

Placement controls
All available placements included

Skippable ads ~

+ [Exclude skippable ads in the ad set (only for in-stream videos)
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Using Artificial Intelligence to Create Advertising Images
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